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Strategic Digital

Communications How many people visited CalPERS website?
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How many visitors come to CalPERS’ website
directly from social media websites?
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Do people visit CalPERS website more than once?
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How many Public Records Act requests are received

Communications Re p u tat I O n and processed monthly?

Dashboard

What is the sentiment of
CalPERS’ media coverage?
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Annual Stakeholder Survey (2019-20):
Does CalPERS do a good job keeping...
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e Media Sentiment
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